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Until recently higher education held a high 
standing in public opinion polls despite many 
public image challenges. According to a 2013 
Gallup poll, 72 percent of people in this country 
thought that to have a higher education degree 
was “very important” and 25 percent thought it 
was “somewhat important.”  That near unanimity 
on the importance of a university education is 
quite unusual in the divided society in which we 
live today.
That good image, however, has been eroded. 
According to the results of a recent survey by 
the Kresge Foundation, a private institution that 
provides funding for several social areas includ-
ing education, Americans are increasingly uncer-
tain about the necessity of college for success in 
the workforce. When asked the question, "Do you 
think that a college education is necessary for a 
person to be successful in today's work world?" 
only 42 percent of Americans say college is nec-
essary for workforce success, a 13 percent drop 
from a similar survey from 2009. Even worse, 57 
percent of Americans say there are many ways 
to succeed in today's world without a college 
degree, a 14 percent increase from 2009.
According to the same survey, 69 percent of 
Americans say there are many people who are 
qualified to go to college but don't have the 
opportunity to do so. And only 29 percent of 
Americans say the vast majority of people who 
are qualified to go to college have the opportu-
nity to do so.
How has the public image of higher education 
deteriorated so much and so fast, despite the 
fact that numerous studies have shown that peo-
ple with a college degree greatly increase their 
chances of getting a good job as compared with 
those without such a degree?
The reasons for this are many. To begin with 
institutions of higher education are, for the most 
part, very anemic when it comes to publicizing 
the value of higher education, particularly in the 
area of the liberal arts. While some have been 
publicizing the success of their alumni in those 
disciplines, such stories are disseminated more 
in an anecdotal fashion than in a statistical one, 
making them somewhat unconvincing.
 Another factor has been the cost of college, 
which has risen exponentially in the last few 
years, particularly at public colleges and uni-
versities. The reasons for such cost increases 
are directly related to the anti-tax rhetoric that 
surrounds the current political discourse, mak-
ing less money available to fund public higher 
education and leaving institutions with no other 
recourse than to increase tuition and fees. And 
because of the political dependency of these 
institutions on state government, they rarely if 
ever point out to the general public where the 
responsibility lies for that lack of funding. On 
top of that, those very political entities love to 
blame the very institutions they fail to support as 
responsible for the problem of increasing college 
costs. 
Another area in which many politicians have 
succeeded in influencing public opinion is by 
attacking colleges and universities for being “too 
liberal” and being the cadre of “political correct-
ness.” Thus, many parents think that instead of 
educating their kids with useful skills, colleges 
and universities indoctrinate them into leftist 
ideologies.
Another line of attack against colleges and 
universities has been what some people have 
called “administrative bloat.” The allegation has 
been that colleges and universities keep increas-
ing their administrative staff to the detriment of 
their academic mission. Although that is true in 
a few cases, the fact of the matter is that because 
of an increase in federal and state regulations, 
institutions of higher education have had to 
hire more administrators to comply with those 
regulations. In a report published last year, doz-
ens of presidents of colleges and universities 
complained to the federal government about the 
cost of complying with their regulations, which 
could account for as much as 15 percent of their 
budget. 
When it comes to state regulations, the presi-
dents of public institutions have been much more 
circumspect in order to avoid rattling the politi-
cal structures in their own states.
What must institutions of higher education do 
in order to change public perceptions? To begin 
with we need to radically change our approach 
in the ways we communicate with the general 
public, as well as with specific constituencies. 
For many years we have copied each other in the 
way we present ourselves. If you take a look at 
both websites and the printed materials generat-
ed by colleges and universities, they are virtually 
indistinguishable from one another in terms of 
design. 
The same thing can be said about content. 
Almost without exception all of these institutions 
use the word “excellence” in their materials. So 
what does that mean? Practically nothing. What 
is that word communicating to the public? That 
we are not mediocre? Nothing distinctive there. 
Are students going to a particular college or 
university for the quality of the instruction or 
because of athletics? Certainly students and their 
parents think they are paying for the former, not 
the latter. 
The emphasis has to be on academics – its 
quality, offerings, and, more importantly, how 
well are the institution’s graduates doing. Given 
that the vast majority of a university budget goes 
toward personnel, the emphasis has to be on the 
quality of instruction and how it changes the 
lives of students.
Dr. Aldemaro Romero Jr. is a writer and college 
professor with leadership experience in higher edu-
cation.  He can be contacted through his website at: 
http://www.aromerojr.net
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The Finance Committee recommended the approval of the Illinois 
Municipal League Risk Management Association (IMLRMA) for professional 
risk management services and coverage for the 2017 renewal in the amount 
of $631,694.25. 
Alderman Art Risavy said the renewal will benefit the city, just as it has in 
years past.
“If losses and claims are lower than anticipated, you may realize an overall 
savings. However, if losses and claims are higher than anticipated, you may 
be penalized and have to pay additional fees. So, it’s worked in our favor so 
far. There’s always a chance it might not, but it’s been good for us,” Risavy 
said.
In the event that expenses are higher, Patton said, “We have built up a little 
reserve in that fund just in case we have it over, so we should be able to cover 
it,” he said.
Alderman Janet Stack was in agreement and said the lower amount of 
losses and claims for the city is likely due to the Council’s efforts and city 
employee’s contributions.
“What’s really good about it is I think it’s been the employees and the 
things the Council has put forth so that we don’t have the kinds of claims that 
would put us into the max,” Stack said. 
The motion carried and all were in favor.
The Public Services Committee recommended the approval of a profes-
sional services agreement with Hamilton Engineering for the Leclaire Lake 
retaining wall in the amount of $7,000. 
The motion carried and all were in favor.
Next was the approval of an engineering agreement amendment for the 
Booster Station No. 1 ground storage and pump replacement project with 
Crawford, Murphy & Tilly, Inc. for $34,600. Due to limited public works 
staff with the multiple projects occurring around town, Director of Public 
Works Eric Williams said they needed a helping hand in getting this project 
completed.
With none opposed, all were in favor of its approval. 
Following a filing for first reading, an ordinance limiting or prohibiting 
parking areas along Great Place Drive and Excel Drive was approved.
After much discussion, all Council members were in favor.
Lastly, an ordinance designating stop intersections along Great Place Drive 
and Excel Drive was also approved.
The motion was approved unanimously.
The next City Council meeting will take place at 7 p.m., Tuesday, Nov. 15 
at City Hall in the Council Chambers. All meetings are open to the public. 
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“This is no small topic, consid-
ering that the owls I study had 23 
owlets in 10 years,” Glenshaw said 
during a recent phone interview.
There will be footage of owls mat-
ing, something that until the 1990s 
had never been documented before. 
Glenshaw says he has witnessed 
hundreds of matings, “and filmed 
quite a few.” 
Other footage will feature owlets 
dropping down from their nests on 
some of their first flights. “That’s 
really exciting,” he said. “It’s like 
watching a baby take its first step.”
There will also be footage of owl-
ets learning how to fly, land and 
hunt. 
In a typical presentation, the Owl 
Guy updates the audience on the 
latest owl news, and it is for that 
reason that he is reluctant to reveal 
his hand ahead of time. “The pur-
pose of going to my talks is kind 
of like hearing a new song from a 
musician before they release their 
album,” he says. “It’s kind of giving 
an early preview.”
Glenshaw gave a presentation 
last December at the Wild Birds 
Unlimited store on Troy Road, 
and one two months before at the 
Edwardsville Public Library. 
“The Edwardsville library and 
the community as a whole have 
been very supportive, and I really 
appreciate that,” he said. “That’s no 
small thing, and I can’t wait to get 
back up there.” 
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In his online biography, Mayer recalls the musical influences from that 
period of his life. “I can remember Indian musicians coming to our house 
on Christmas Eve to sing and play into the evening. They would play their 
drums and flutes, shakers and bells, and sing their Tamil Carols. It was a 
sound I’ll never forget,” Mayer notes.
Mayer’s musical journey is quite interesting as outlined in his online biog-
raphy.  “Teaming up with his brother Jim on bass, and drummer Roger Guth, 
the trio quickly realized they shared a unique musical bond and rare song-
writing chemistry,” the website notes. “They joined forces, formed the group 
PM, and in 1987 signed to Warner Brothers Records. Working with Producer 
Elliott Scheiner (Steely Dan, Aretha Franklin, Bruce Hornsby) the group PM 
released their debut album for Warner Brothers (WB No. 25751) in 1988. This 
album produced the single “Piece of Paradise,” which rose to number eight 
on the Billboard adult contemporary chart.”
Following his work with PM, Mayer’s biography notes that his journey 
took another turn when Elliot Scheiner was then hired to produce Jimmy 
Buffett’s "Off To See The Lizard" album. “He (Scheiner) suggested that Buffett 
use the group PM as rhythm section for the recording sessions. Buffett was 
impressed with their unique versatility as musicians and performers and 
quickly hired them for the following summer to be part of his own Coral 
Reefer Band. It is a successful relationship that continues to date,” the PM 
website states.
The group PM released two subsequent CDs, "Street of Dreams" (1991 LFM 
#0998) and "Red Wine & Lemonade"  (1993 LFM #0999) before Mayer released 
his first solo work, Green Eyed Radio in 1995 (LFM #1000). 
Joining Mayer on the SIUE Arts & Issues stage Dec. 1 will be an impressive 
ensemble of musicians who have also played for other popular artists and 
companies.  They include Chris Walters on piano (Bela Fleck, Alabama and 
J.D. Souther), Eric Darken on percussion (Taylor Swift and Bob Seger), Mark
Holland on native flute (Autumn’s Child and Oregon), Zeb Briskovich on
bass (Clark Terry, Grady Tate and The St. Louis Symphony Orchestra), Alicia
Enstrom on violin and singer songwriter Brendan Mayer.
Peter Mayer’s unique sound is a representation of all of Mayer’s influences 
from his childhood in India to his study and teaching of jazz guitar, his many 
years working in Jimmy Buffet’s Coral Reefer Band and performances with 
James Taylor, Don Henley, Ringo Starr and others.  A striking stage produc-
tion, beautiful lighting and pristine sound will put the finishing touches on 
this celebration of story and song.
“Peter Mayer is an amazing guitarist, singer and songwriter, and he is 
bringing a world-class group of musicians along with him on this tour,” said 
Grant Andree, Arts & Issues Director. “This concert will be a terrific way to 
kick off the holiday season.”
General admission is $27 for adults and $25 for alumni, retirees, faculty, 
staff and $15 for non-SIUE students with school identification. SIUE stu-
dents with valid identification are free, courtesy of SIUE’s Student Affairs. 
Discounted tickets are available for groups of 10 or more with an advanced 
order.
For tickets, visit the Morris University Center Welcome Desk, visit 
artsandissues.com or call 1-866-698-4253.
Top chefs
Edwardsville High School’s Culinary Arts and Foods & Nutrition students placed first place in the inaugural Madison County 
Platinum Chef Competition on Wednesday, October 26, 2016, at Southwestern Illinois College in Granite City. There were six 
area high schools that competed to test their skills at preparing a four-course meal for professional chefs and food experts.  The 
competition was similar to a “Chopped” competition as seen on television where they were given specific ingredients they had 
to use and one secret ingredient they had to incorporate in their dish.  All teams were required to pass a sanitation test, and had 
to prepare and present to the judges an appetizer tray, a salad plate, an entrée plate and a dessert plate in a specified amount 
of time.  Students could only use their electronic devices to research ingredients for 15 minutes.  They then had to use their culi-
nary skills for the remainder of the competition.  Teachers could help coach their teams, but their input was limited to three, five 
minute conferences.  The team placed first overall in the competition and first place in the appetizer division. Elizabeth Gaumer 
was named as the team MVP.  Pictured in front are, from left: Emily Peel, Madeline Misukonis, Laura Forsyth, and Elizabeth 
Gaumer. In back are Bre Ahrens, Alexis Jacobs, Tyler Barham, and Courtney Carpenter
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Sarah, a Great Horned Owl who once resided in Forest Park, does a double wing stretch.
For the Intelligencer
LIBRARY
SIUE
CITY
